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Introduction
Social media has created an avenue for communication in the sense that people are consistently using it to interact with each other. Today, social media has improved the way people interact and communicate. It has enabled individuals to interact with a sheer number of people who are located at different geographical areas. Social media continues to offer opportunities for people to share opinions with a larger audience. Also, it allows people to share any information regardless of how sensitive it is as there are no filters to limit what to say or share. While social media is beneficial, it also has some negative impacts on communication. For example, it tends to lender users incapable of having effective conversations and their ability to communicate in writing. 

Body
Before social media, people were limited in their means to interact with one another. However, social media has changed the ways in which people communicate. It has enabled individuals to reach a large number of people who are located all over the world. For example, many individuals are running Facebook and Twitter accounts with thousands of followers. This means that if an individual has an important information to share with friends, he or she would reach thousands of friends if using Facebook and Twitter among other social sites. Also, social media helps people overcome language barriers especially when communicating with people who use English as their second language (Jørgensen et al., 2015). 
In the past, people were limited to what they would share with other people due to lack of freedom of speech. Today, they can use social media to share any information even the most sensitive message with thousands or millions of people. This means that social media has enabled people to speak out anything they wish without fearing that they could be judged on what they say. In fact, Kaili (2015) explains that without face-to-face interaction people are able to candor to an extent of saying things they would not say when having face-to-face interactions. 
It is also important to note here that social media continues to change the ways in which people interact or even communicate. They are no longer able to have normal conversations as they depend more on the language suggested on social sites. It has also affected people’s social skills as they spend most of their time online something that affects their ability to have meaningful conversations with others. According to Eisenstein (2013), people tend to adapt some text suggestions in social media that affect their offline language which is important in language development and grammar skills. Carrobis (2014) also explains that social media impacts communication in a negative way as it allows users to use “textspeak” and as a result it encourages them to use slang language which is bad in formal communication. 
Conclusion
People who communicate through social media are able to interact with a large audience regardless of their locality. They are also able to communicate effectively with people whose English is not their first language as most social sites offer new ways for overcoming communication barriers by suggesting the correct English words one can use. Also, social media has some negative impacts on communication. Due to dependency on social media, people are no longer able to have meaningful conversations. In fact, many find it difficult to express themselves when having face-to-face communication. The dependency on “textspeak” also affects their ability to write or even speak professionally.
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